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Section I: Company Brand Information
The company brand is made up of two magazines that focus on content and products about lifestyle. These two magazines are namely Men's Health Magazine and the Eve Woman. Based on the names of the two major products in the brand, these magazines focus on a wide range of information related to both men and women. Expressly, the authors of the magazines understand and base the information written on ideologies related to lifestyle, ranging from health, relationships, and current trends such as working out. Regarding health, the brand avails information on reproductive health and beauty products. Moreover, the brand has witnessed an increase in the number of readers over time.
The brand's target market comprises men and women, specifically those interested in adjusting their lifestyles in line with the dynamic trends. This includes the modern-day woman who is interested in content and information about what clothes to wear. Additionally, the target market is also made up of middle-aged women in relationships and who find interest in the content that defines ways of making relationships work. This is because the brand contains information on relationships and dating advice relevant to the market. In addition, men also form part of the target group, and based on their interests; the brand avails brief and detailed information on topics such as male products and life advice.
In addition, the brand incorporates both genders and avails an environment for informative content on events surrounding both genders. Due to this, the brand has the potential to grow continually and grasp the attention of many in the overall market. Moreover, to ensure the success of the brand, it employs various strategies; for example, the brand employs celebrity marketing. In this case, celebrities are featured in the magazines and are also used for advertising products featured by the two magazines. This is a beneficial strategy since it attracts masses of the target market to the brand, continually gaining popularity. Additionally, the brand also employs visual graphics and attention-capturing information, with the incorporation of high-quality content. 
Section II: Product Pitch Script
Sharing information with the public on different platforms is currently becoming significantly influential in how people interact with products and adjust their lifestyles. The products presented by the brand recognize this potential and explores it to deliver beneficial and accurate information on different things that make up one's lifestyle. For instance, since the brand uses celebrity influence on the advertisements and content featured, reading about it becomes immensely influential. For example, presenting information about a product and indicating the various celebrities that use the product, especially among women, can significantly impact and increase the sales of the specific product. Therefore, the products presented by this brand venture into this business niche and avail content influential to both genders. Thus, in the urge to remain updated on who is using what for women and the latest advice on different lifestyle issues for men, the products' market will continue to grow.
Additionally, the product is characterized by various traits that distinguish it from other competitors in the market. Specifically, it avails current information on multiple issues present in society associated with lifestyle. Some of these concepts include advice on relationship matters, which is related to dynamic social interactions. This information is primarily essential to both genders, which make up the target market. Additionally, other content presented by the brand is associated with beauty products. Currently, both women and men seek to adopt a beauty routine that helps them remain young and presentable. Therefore, this product avails information on the most current beauty trends and products that everyone is curious about in society. Besides, the product uses marketing strategies that utilize celebrities who significantly influence the perception of the image. Through this, the content presented is of high value to the audience. Additionally, since the brand provides advertisements of products, it presents high-quality products to the consumers, presenting relevant and essential information.
Section III: Cross-Selling and Promotional Opportunities
Cross-selling involves the presentation of products to customers that complement or supplement what they already have purchased (Becker et al., 2020). This is an essential technique that helps the brand create awareness and, at the same time, increase the number of sales. In this case, the brand presents various products that create promotional opportunities for other complementary and supplementary products. For instance, currently, most people are leaning towards leading healthier lives, which has resulted in an increase in the number of people engaging in working out and watching their diets by incorporating a variety of healthy eating habits (de Ridder et al., 2017). Therefore, in this case, the two complementing products considered include dietary plans and working out guidelines.
As previously indicated, working out has become a trend, and more people are engaging in the activity. Moreover, working out is practiced across all age groups; therefore, a vast number of people are currently engaging in the activity (de Ridder et al., 2017). Most people often look for the most affordable but effective working out guidelines, developed explicitly by experienced workout instructors. Therefore, since the brand focuses on aspects considered in lifestyle, it also provides advice and guidelines from professional workout instructors for the readers of the magazines to refer to. Moreover, these magazines also offer the most recommended platforms to get affordable and effective workout plans; therefore, the initial product presented to customers includes workout plans. 
Additionally, for working out to yield the desired results, people are often advised also to address their diets and to employ healthier eating habits. In most cases, engaging a dietician is usually very expensive; therefore, most people often seek to implement alternative affordable options (de Ridder et al., 2017). In this case, the brand presents lifestyle content, including the different dietary plans recommended by professionals. Therefore, the second complementary good for the brand is the provision of nutritional plans to be used with workout plans. Moreover, in order to ensure that these products are purchased as required, a promotional campaign is developed. 
The developed promotional campaign will be based on the promotional message, "an effective workout is through an adjusted diet." This message sums up the complementary relationship between the two products under consideration. Moreover, this will be followed by an offer presented to the target market of purchasing a workout routine and receiving a meal plan at a discounted price. Besides, since the promotional campaign aims to promote the complementary products and build brand awareness and loyalty, various ads on the products and the offer will be run on multiple platforms, including the official social handles of the brand.
Section IV: The Product Promise and Guarantee 
Product promise and guarantee are vital since they significantly influence customer loyalty to the brand. This is because customers who engage with the brand have expectations associated with meeting their needs (Górska-Warsewicz & Kulykovets, 2017). Therefore, as a brand, it is essential to guarantee quality and updated products to customers, with the aim of improving their lifestyles. In this case, the brand promises to present high-quality advertisements on a variety of content associated with enhancing the customers' lifestyle; for instance, both magazines in the brand address men's and women's lifestyle issues, including relationships, fitness, and general health. 
Additionally, for those who use the magazines for commercializing their products, the brand promises to reach vast numbers of potential customers. Specifically, the brand will achieve this promise through the use of updated methods of advertising, including the use of celebrities with significant influence on the potential market. Therefore, the same celebrities that partake in being cover models of the magazines also play a part in making the advertisements successful. Moreover, based on previous data, the possibility of the readers making purchases of the advertised products and services are high. Therefore, businesses and corporations investing in promoting their products and services via magazines of the brand are guaranteed of reaching potential customers and increasing their sales.
The brand also promises to avail short and direct-to-the-point advertisements to the readers, delivering the most important and informative information regarding the various products. This is evident from the continued increase in the number of purchases made by the target market. Additionally, this is also evident in the ability of the readers to purchase the specific products they find interest in since all the essential information is included. In addition to having short and direct advertisements, the brand also promises the readers and the general target market to display clear and detailed advertisements that depict the exact quality and outlook of the advertised products. This is essential since the target market receives products and information they have confidence in (Górska-Warsewicz & Kulykovets, 2017). 
Moreover, other than making promises and guarantees to customers, it is also vital for a brand to meet these promises. Meeting the customers' expectations facilitates the prosperity of a brand and the acquisition and maintenance of loyal customers (Carranza et al., 2018). Therefore, since the brand, in this case, aims to integrate the most relevant advertising techniques and gain customer loyalty, the brand will implement a variety of strategies that will facilitate the achievement of these promises made. Consequently, this ensures customer satisfaction and increased sales of the products.
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